
ACHIEVEMENTS
Furniture City opened its first shopping mall store 
in 2009 - namely, the new Urban Living concept 
store at the Canal Walk shopping centre in Cape 
Town. Janez Vermerien - of South Africa’s premier 
lifestyle television show Top Billing - was there 
to cut the ribbon and officially launch the store. 
A well-known personality, Vermerien was also the 
spokesperson for Furniture City’s Urban Living 
brand launch.

Urban Living is a Furniture City sub-brand 
that comprises modern and trendy furniture to 

THE MARKET
Starting out as Amsterdam Furnishers in the early 
1980s, the Furniture City brand has become the 
store of choice for middle- to upper-income South 
Africans looking to buy lounge suites, couches and 
a range of other quality home furnishings.

To complement its primary line, Furniture 
City also offers dining room suites, bedroom 
suites, entertainment units and occasional chairs 
- including wingbacks and tub chairs - to suit 
any home’s style. The brand’s bedding range 
comprises base sets and mattresses across various 
price ranges; and its electrical offering includes 
hi-fi sets, TVs, washing machines, tumble driers, 
dishwashers and a selection of small appliances.

This broad range ensures that Furniture City 
is perfectly positioned to continue to capture a 
large share of the South African market. Brand 
positioning, as well as Furniture City’s unique 
and differentiated credit offering, continues to 
attract both new and repeat customers.

Due to the brand’s association with African 
Bank Investments Limited (ABIL), it is able to 
offer its products on credit at affordable rates - 
rates that its competitors cannot match. This, 
together with the broad, high-quality product 
offering, positions Furniture City in a unique 
space in the market, ideal for turnover growth. 

Furniture City’s national store footprint makes 
it easily accessible in major urban locations and 
its Urban Living range of products appeals to 
the younger, aspirational and trend-conscious 
consumer.

complement the standard product-range offering 
for which the brand is so well known.

HISTORY
Furniture City’s roots go back to a company called 
Amsterdam Furnishers in the 1980s. Little has 
been recorded regarding this part of the brand’s 
history, but it appears that Amsterdam Furnishers 
“evolved” into Furniture City, the brand that speaks 
of quality furnishings to South Africans today.

Furniture City was later acquired by the then 
furniture retail group Amrel, which was the 

holding company for other well-known 
brands Geen & Richards, Lubners 
and Fairdeal. During this period, the 
Furniture City logo was blue, red and 
white and the payoff line was “You’ll 
never see what you can see in the City”. 
The brand’s television advertising 
featured a helicopter, which became 
synonymous with Furniture City. 

Under the Amrel Group banner, 
Furniture City’s store base grew to 16 
outlets. A takeover of the Beares Group 
in the early 1990s led to Furniture City 
becoming part of one of the major 
furniture retail groups at the time, 
known as Relyant Retail. 

Extensive research conducted 
by Relyant Retail in 2000 brought 
about a decision to acquire a major 
appliance outlet and bring its offering 
into Furniture City to support the 
positioning of the brand: “the widest 
range under one roof ”. Appliance 
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City was purchased by the Group, leading to the 
development of what is known as the Three Cities 
- Furniture City, Appliance City and Sleep City.

However, as a three-tier brand, the concept 
was difficult to promote, and further market 
research showed that it confused consumers. This 
led to more research into brand positioning, and 
Espial Go-to-Market - an agency that specialises 
in brand logos, positioning and marketing - was 
commissioned to assist. The now well-known 
“orange spiral” logo was developed and a new 
image cemented for Furniture City. 

When the brand was acquired by Ellerines 
Holdings through a merger in 2003, further 
expansion ensued, leading to a footprint of some 
29 stores. This has since grown to a base of 32 
stores countrywide, due to a short-term expansion 
drive under the new holding company, ABIL.

THE PRODUCT
Furniture City is committed to helping customers 
furnish every room in their homes. The brand’s 
intention is to bring furnishing and decorating 
dreams to life. Its range of lounge products offers 
solutions for any size of room - from couches 
and corner suites for smaller, space-constrained 
rooms to larger three-piece lounge suites for more 
spacious homes. 

All products are available as either full settings 
- dining suites, bedroom suites and lounge suites 
- or individual pieces, enabling customers to 
choose specific elements to suit the space they 
are furnishing.

The Furniture City range also includes tried 
and trusted decor colours such as browns, beiges 
and creams, as well as more contemporary 
and trendy colours, such as purples, oranges 
and whites. Home accessories in current, 
internationally trendy colours include lamps, 
ornaments, pictures and cushions that further 
enhance the look customers are after.

Furniture City is about differentiation of 
product offering, and the brand’s merchandisers 
travel overseas regularly to view product 
innovations at furniture fairs and establish a fit 
with its positioning. With a limited supplier base 
in South Africa to meet the demands of local 
retailers with national outlets, the company has 
found it necessary to source products overseas. 

This means South Africans have constant access 
to international trends in the furniture and 
accessories arena.

RECENT DEVELOPMENTS
A recent introduction by Furniture City is the range 
of own-brand homeware products, packaged in 
attractive boxes branded with the Urban Living 
logo. Goods are all imported, and of the same 
quality as well-known aspirational brands. The 
range includes items such as cookware (pots and 
pans) and crockery (dinner services).

The brand’s new Urban Living at Furniture 
City store opened in Canal Walk in September 
2009, as did a new store in the Parow Centre in 
Parow.

PROMOTION
Furniture City’s media strategy is based on a 
consistent presence in the consumers’ mind, 
built on frequency of exposure. In an industry 
that generally sees a long period of time between 
purchases by consumers, the brand ensures that it 
is constantly present in order to be visible when the 
consumer makes the decision to purchase.

Advertising is predominantly in newspapers, 
with television and radio used to support special 

THINGS YOU DIDN’T KNOW ABOUT 
FURNITURE CITY

 A major strength of this brand is in 
its lounge offering - it is the highest-
contributing rand value category in terms 
of sales

 Furniture City has a strong commitment 
to social responsibility, often donating 
products to initiatives such as the 
Highveld Radio 94.7 Christmas Wish 
List; it also has an arrangement with 
the Abraham Kriel Children’s Homes, 
donating furniture and appliances on a 
regular basis

 Furniture City is regularly voted “the most 
preferred furniture store” by consumers 
in surveys conducted by newspapers such 
as The Star and Daily News

 Urban Living is a sub-brand that offers 
a range of quality homeware goods to 
consumers looking for an “edge” to their 
décor selections

offers and promotions. Exposure in magazines 
supports “Create the look …” articles, promoting 
the brand’s accessory and product offering.

Furniture City also engages in special 
promotions, which have proven successful. The 
company believes that if the right product is 
advertised at the right price, it will always elicit a 
huge response, as consumers always seek value.

The payoff line “The way you want to live” 
perfectly encapsulates what the brand is about and 
what Furniture City wants to offer consumers.

Furniture City’s combination of print and 
electronic platforms in its media selection is 
based on its fit with the target-market profile. The 
largest portion of the brand’s sales is attributable 
to furniture items, followed by electrical and then 
bedding, and its media and marketing selection 
is designed in accordance with this, as well as 
current trends.

The brand is also in the process of reviewing 
its website to deliver a better online service to 
consumers, in line with current e-commerce 
developments.

BRAND VALUES
At Furniture City, it’s all about fashionable and 
affordable value for money, borne out by the 
brand’s unique credit offering with an interest rate 
unmatched by competitors, thanks to its association 
with ABIL. In all, it’s a promise of fashionable 
items that are surprisingly affordable.

Committed to delivering on its promises, 
providing-high quality service, being innovative 
and offering value for money, this is a brand that 
South African consumers have come to trust 
- and for good reason: Not only does it offer a 
look to suit every home, but merchandisers for 
each category have a specification agreement in 
place with every supplier to ensure the consistent 
delivery of quality products.
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VALID UNTIL 23 MARCH 2010. WHILE STOCKS LAST!

LOWEST INTEREST RATES IN SA 
NO Deposit! 36 Months to Pay!*

Samsung 107cm Plasma TV PLUS 
Siam Plasma Unit

Sybil Rug @ R2899

NO DEPOSIT
CREDIT PRICE R13567

RATE 11% PA

R8499

R377X36

SAVE
R3000

107cm
COMBO

DEAL

Cargo 3 Piece 
Lounge Suite 

NO DEPOSIT
CREDIT PRICE R15601

RATE 11% PA
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R433X36

SAVE
R3000

Forty Winks Sleep Supreme 
Queen Size Base Set

Fusion Queen Size 
Headboard

2 Fusion 
Pedestals

2 Pearl Fibre 
Pillows 

Mattress 
Protector

NO DEPOSIT
CREDIT PRICE R10176

RATE 11% PA
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SAVE
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BEST FOR LESS
EXCEPTIONAL QUALITY & UNBEATABLE VALUE!
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Also available in Mocha
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